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This summer already has been hot, yet it’s only one-third over. High temperatures have been flirting with 90 degrees for weeks and, according to the National Weather Service, that flirtation will continue.
My cats limply stretch out anywhere they can find a bit of moving air. The native plants in my yard (others would call them “weeds”) are oases of green amid the brown grass. Our flowers have been withstanding the scorching sun only through my wife’s faithful watering efforts.

Call it annual fluctuations if you want, but our winters increasingly are becoming warmer and our summers are getting hotter. This is climate change, and this has to change.

America’s summer has been hot and also is getting hotter. COVID-19 cases have been rising with the thermometer across most of the country, especially in southern and southwestern states.

People cluster, maskless, in air-conditioned bars while bodies pile up in refrigerated trucks. During one of the most-serious crises of our lifetimes, people are looking for leadership but get politics as usual. This certainly has to change.
This summer also has radiated hot debate over which lives matter. The mere question is a sad indictment of our society. Here, too, we need change.
But change is something most of us resist. We are, for the most part, creatures who draw comfort from habit and routine. Even when we don’t particularly like a bad habit or routine, we don’t break away from it easily.

Well this summer, we are in the midst of multiple changes, whether we like them or not and accept them or not. None of us like them, too few of us are accepting them.
Why are we so bad with these changes – arguably much worse than the rest of the world? I blame it on our marketing, which has created a universally accepted mindset that everything is about “me.”
Marketers are taught to sell everything by identifying and appealing to self-interest. They get very effective at answering every target-audience’s question, “What’s in it for me?”

As members of each generation become increasingly drawn into an ever-increasing variety of marketing-driven mass media, they get bombarded with an endless stream of messages – all designed to engagingly appeal to their self-interests.
Every day I’m told that it’s all about me. So is everyone else. So it’s almost automatic for the vast majority of us apply that mindset to every situation we encounter.
Truly selfless people do exist, people who constantly and consistently put others’ needs and interests before their own. However, such people are a precious few.
Some of us have our moments when we consciously rise above self-interest and put others first, but we are inconsistent and have our limits. I thought this group represented the majority until this summer. 
Then there are the rest, who buy completely into the perspective that it is all about them and care little and rarely about anyone else (other than, perhaps, a circle of loved ones). This summer has revealed just how large a group this is across the country.
Yet climate change, the rising cases of COVID-19, the Black Lives Matter movement, all present compelling arguments that change is needed – and that the change needs to start with each of us.
This life isn’t all about me, it’s about us. Needlessly or thoughtlessly enlarging my carbon footprint hurts us. Not social distancing or wearing a mask puts others at risk. Arguing that my life matters excludes yours.

Shifting from self to selfless might be the toughest change we can attempt in our lives, but putting others first is the only real answer for everything we are facing these days. It certainly won’t happen all at once and may require baby steps at the beginning, but we all need to move from self toward selfless.

And we’d better get busy. It keeps getting hotter out there.
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